Summary of locations of Public Value statements
The fundamental principle of a public value/benefit statement is that it should reflect an
individual College’s approach to providing value and benefits to the wider community it
serves. This is a summary of public value statements available in the public domain.
Document
Strategic Plan 2017/18 –
2019/20 “Changing Lives
and Communities”

Location
http://www.abingdonwitney.ac.uk/key-documents/

A high-level overview of
the mission and values of
the College, and the ways
in which the College
serves employers and
learners in the catchment.

Financial Statements,
31.7.2016 and 31.7.2017

http://www.abingdonwitney.ac.uk/key-documents/

A demonstration of the
effectiveness of use of
public monies to fulfil the
public benefit of the
provision of Further,
Higher and Community
education.

Inspection Reports and
Awards

Partnerships with other
training providers

http://www.abingdonwitney.ac.uk/key-documents/

Content
3-year strategic plan, covers:
 Mission statement
 Outcomes and achievements
2014 to date
 Expected operating
environment, 2017-2020
 Student expectations of the
College
 Priorities and strategic
objectives 2017-2020:
o Delivering the highest quality
o Developing the curriculum
o Fulfilling external
requirements
o Achieving surplus for
investment
o Being an employer of choice
 Report of the Governing Body
 Statement of corporate
governance and internal control
 Compliance with Funding Body
terms and conditions
 Statement on responsibilities of
the members of the Corporation
 Statement on compliance with
Post-16 Audit Code of Practice
 Reporting Accountant’s
Assurance Report
 Statements of Comprehensive
Income and of Changes in
Reserves
 Balance Sheet
 Statement of Cash Flows
 Notes
Copies of the most recent Ofsted
and QAA reports.

Publicity related to Awards is
located in a range of website pages,
with plaques and certificates also
displayed at College Campuses.

News of the winning of Awards is
carried on the Homepage.
Some Awards are more
appropriate to some audiences
than others. The College
references awards on the website
in locations appropriate to the
audience.

http://www.abingdonwitney.ac.uk/about-us/partnershipsand-awards/

An indicative list of the breadth of
the reach of the College in
providing transferrable and
industry standard qualifications
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Meeting students’ needs

http://www.abingdonwitney.ac.uk/info-centre/welfare/
and
http://www.abingdonwitney.ac.uk/student-life/enrichment/
and
http://www.abingdonwitney.ac.uk/info-centre/coursefees/
and
http://www.abingdonwitney.ac.uk/student-life/careersand-what-next/

Information for students to support
them through a wide range of
educational, financial and personal
challenges, and to develop beyond
their course.

Engaged locally with
employers

http://www.abingdonwitney.ac.uk/employerservices/employer-partners/

An indicative list of the range of
local employers involved with the
College

Responsive to local
employer training needs

http://www.abingdonwitney.ac.uk/employerservices/staff-training-development/

Indicative information about full
and part-time courses tailored for
the needs of local employers.

Responsive to the
national skills agenda:
Apprenticeships

http://www.abingdonwitney.ac.uk/employerservices/apprenticeships/
and
http://www.abingdonwitney.ac.uk/employerservices/apprenticeship-faqs/
and
http://www.abingdonwitney.ac.uk/employerservices/apprenticeship-levy/

Demonstrating high level and
sector specific involvement in skills
development, for both levy-paying
and non levy-paying employers

Corporate social
responsibility

http://www.abingdon-witney.ac.uk/

Meeting local community
needs

http://www.abingdonwitney.ac.uk/free-workshopsoxfordshire/
and
http://www.abingdonwitney.ac.uk/oal/building-betteropportunities/
and
http://www.abingdonwitney.ac.uk/oal/community-ledlearning-2/
and
http://www.abingdonwitney.ac.uk/oal/family-2/

The Tweets column on the home
page often carries re-tweeted
information on student CSR
initiatives
Examples of initiatives in
partnership which address
community and social issues

The Matrix “kitemark” is shown on
the website homepage

Ruth Reavley, Clerk to the Corporation Board
30.5.18
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