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Welcome
Welcome to Abingdon & Witney College and the Art & Design Curriculum Area. We look
forward to you starting your study programme with us in September 2020.
Art & Design is one of four curriculum areas, alongside Media & Games, Performance &
Production, Music Technology, that sit within the faculty called The Oxfordshire Creative
Academy (known as TOCA).

We have put this pack together for you to prepare for your transition to college and to experience
the type of learning and projects you will undertake on your course. To start, there are plenty of
subject-specific links and activities for you to investigate. Then, find the summer project for your
course/level and get stuck in.
If you have any questions (no question too big or small), please email our Faculty Administrator,
Alice Snell on alice.snell@abingdon-witney.ac.uk who can direct your query to the relevant team
member.

Follow us: @awtoca @abwitcollege

Challenge 1: Creative Careers
In TOCA we underpin our curriculum with four key elements that enable our students to
progress and succeed in the Creative Industries in the 21st Century.
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Practice
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Practice
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Practice

Creative
Practice

Look at these websites:
https://discovercreative.careers/#/
https://www.prospects.ac.uk/jobs-and-work-experience/job-sectors/creative-arts-anddesign/overview-of-the-creative-arts-sector-in-the-uk#

1. Why do you think these four elements are important to be successful in the Creative
Industries?

2. What type of creative career would you like to aim for and why?

3. As key part of your course we ask all learners to find a one-week work placement.
Where would you like to go for your placement? Who do you need to contact in order
make this happen?

Challenge 2: Lockdown Links
Wonder what our creative students have been doing during lockdown? We have been rather
busy indeed. Go to our end of year shows 2020 webpage and follow the links to see what we
have been getting up to. What is your favourite and why?

Take a look at all of our TOCA summer events here:
https://www.abingdon-witney.ac.uk/end-of-year-shows-2020

Challenge 3: Summer Project
Every year we set a summer project to help you prepare for your course. This also helps
us to get to know you, your interests and your work early on. Scroll down to find your
course and your project. If you can’t find it, or you are not sure what course or level you
are, contact Alice Snell via email on alice.snell@abingdon-witney.ac.uk.
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Throughout the first two units of this course you will need to show that you have developed a
critical awareness of a range of photographers’/artists’ materials, techniques and processes.
This brief gives you the opportunity to demonstrate your research capabilities and evaluative
skills in analysing the images of other photographers’/artists’ work. Being able to understand
the work of other photographers/artists will support you in your own creative journey.

I would like you to select two images from each of the photographers/artists listed on this brief.
You are to analyse each image. You will then compare the two images/pieces of artwork to
give you some perspective on how the photographer/artist created their work. For example,
you will need to examine the images’ context for clues about their meaning. The context of an
image typically refers to the physical place or publication in which you came across the specific
image.
Try asking yourself: who can see this image, is it meant for a magazine or newspaper, is there
a bias to the image? The psychology behind many advertising images is not to make you feel
you need what is being advertised, but to make you feel unhappy with what you have. Mobile
phone advertising is a good example. Could the images you are analysing have the bias of
propaganda, both political or social?
Other questions you may wish to ask:
Why did I pick these images?
What is going on in the images?
How do I feel about the images?
Who is the intended audience for these images and where will they see them?
What is the photographer/artist trying to say or record with the images?
Has he/she been successful in placing this message?
Please present your research as a PowerPoint presentation (if you don’t have
PowerPoint try a free wesbite/app such as Prezi.
There may be other questions you want to ask, so please include them in your PowerPoint
presentation.
The photographers/artists I would like you to research for this brief are the following:
Richard Avedon
Gordon Parks
Claude Monet
Robert Capa
Edward Weston
David Hockney
David Lachapelle
Martha Holmes (American photographer)
Margaret Bourke-White
If you have any questions about this brief, please don’t hesitate to contact me at
maurice.parkinson@abingdon-witney.ac.uk

Assessment criteria

Evidence within your work

Unit 1: (The Creative Process) Learning Objective 3
LO3 Understand the role of research within the creative process
3.1 Explain how research sources and methods are used to support
creative processes
3.2 Undertake research in response to a brief

3.3 Use research to influence and inform creative processes

Compare a range of
photographers/artists in journal. Show
different research methods. What skills
have you developed?

